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Thanks for downloading!

Here at Xcite Media Group, we are dedicated to providing businesses across North
Optimizing Your Website America with solutions for all of their digital marketing needs, including affordable
video production services That's why we've created the Ultimate Guide to Video SEO, to
help your video and brand get noticed.

Table of Contents

High-Quality Content

Creating Descriptive Metadata. . .. This is the second in a three-part series that will guide you through the steps of optimizing
your videos to enhance your online ranking. In Part One, we revealed how video on your
Keywords website can boost your site’s ranking, covering topics like video thumbnails, engagement

rates, and social sharing. In Part Two, you will learn how to create descriptive metadata for
your videos, such as your keywords, titles and descriptions. And finally, in Part Three, we will
discuss how to tag your videos with your metadata, along with best practices for hosting
and measuring video success.

Google Keyword Planner

: : : Read on and learn how video SEO techniques can help you make the most out of your
Creating Compelling Thumbnails . . ) o

investment, attract more customers and increase the likelihood of a front-page search resullt.
Video Transcripts )
Enjoy!

Conclusion
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Google's #1 rule Optimizing Your 7
for SEO is creating Website and Videos

In Part One of the Ultimate Guide to SEO, we covered the ways that video can help you boost your

h |gh —q U a | |ty CO nte nt site’s ranking. In Part Two, you will learn how to optimize your website and videos by creating
metadata liketitles, keywords, and descriptions. But before we can discuss techniques for optimizing
your videos, it's necessary to cover two important details:

for users, not for

engines.

If you plan on adding video to your website, make sure to
first apply SEO techniques to your website.

Google's #1 rule for SEO is creating quality content for
users, not for engines.

Optimizing Your Website

Businesses who want to add video to their SEO strategies need to first ask themselves if their
current website is optimized for search engines. It's not enough to just add a video to your site
without considering important factors like well-planned navigation, site structure, internal site links
and title tags. !

If your website does not have a good crawlable structure, and your videos are not easily accessible
from the first page, then visitors might not be able to find them. While videos in themselves are
great for increasing engagement, trust and conversions, your return on investment (ROI) will be
minimal if visitors cannot access them.

For some helpful tools on optimizing your website, we recommend reading Moz's Beginner's Guide
to SEO and Quicksprout's Advanced Guide to SEO.
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http://moz.com/beginners-guide-to-seo
http://moz.com/beginners-guide-to-seo
http://www.quicksprout.com/the-advanced-guide-to-seo/
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High-Quality Content

Google recommends that businesses build sites and create content for
users, not for search engines. The more relevant, insightful, and unique the
content, the higher the likelihood that it will engage your target audience
and be shared. Google guides webmasters by saying:

“Provide high-quality content on your pages, especially your homepage.
This is the single most important thing to do. If your pages contain useful
information, their content will attract many visitors and entice webmasters
to link to your site. In creating a helpful, information-rich site, write pages
that clearly and accurately describe your topic. Think about the words users
would type to find your pages and include those words on your site.” 2

With this in mind, SEO won't matter if the quality of your video content is not
high. If the sound quality and scriptare poor, then your video may not engage
audiences as you had hoped, even if you create descriptive metadata. When
you produce a video for your website, remember that it represents your

company and your brand, and that something done carelessly may be a
waste of time and your investment.

Selecting keywords is one of
the most important steps in
creating your metadata.
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Creating Descriptive Metadata

Descriptive metadata is important for your videos because search engines
cannot read what's in your video. Metadata is made up of the information
you enter to clearly define a video's contents, including the title, description,
and keywords. Yet few marketers are taking the time to create descriptive
metadata, so most videos in Google's index are not well optimized. As a
result, the videos that do get optimized have little competition and a much
higher chance of success than other videos. 3

<metadata>
cute puppy.
puppy running,
puppy video

<metadata/>
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Keywords

Selecting your keywords is the first and one of the most significant steps
in creating your metadata. You will need to select keywords that match
your video's theme, and more importantly, that match the words your
consumers will be searching for.

There are a number of great ways to research popular search strings;

Google Keyword Planner

You can also use the Google AdWords Keyword Planner, which will help you
find terms that consumers search for when looking for products or services
like yours. You just need to sign up for a free Adwords account to use this
service. Then once you have your keywords, you will be integrating them
into your title, description and meta-tags (more about meta-tags in Part
Three).

YouTube and Google search are two of them. When you type in a keyword,
they will provide a list of common phrases associated with that word. This
will give you an idea of the words and topics that users are searching for.

Description

Your video description is a brief 155-word summary of your video which will
appear in SERPs under your URL.

Youl T~

‘ nike cross trai
nike cross training

S nike cross training shoes Gougle rene rormers schuler « IEN
olin Osing . . .
st nike cross training commercial
nil-n_crocc frainar Web Images Maps Shopping Mare = Search tools
About 175,000 results (0.24 seconds)
GO gle | nike hik René Romero Schuler 5
P S weany reneschuler com/ EETE
n!ke hlklng Shoes Resume and portfolio of 3 Chicago-based artist woking in oils and mixed media. oy
nike hiking shoes women Contact- Paintings - Resumé - India Inks B\
nike hikers 3
e e el e e B Rene Romero Schuler - Wikipedia, the free encyclopedia
enswikipedis orghivikiRene_Romero_Schuler -
René Romero Schuler is a fine artist based out of Chicage, lllincis. She is a
krown artist noted for her figurative and contemporang oil paintings of humanistic
Early life and background - Style - Exhibitions - Galleny
Bridge for Dreamers #6 René Romero Schuler - YYouTube
- sy poutube comiveatch Pe=100joxE]w =
) mi Oet 10, 2012 - Uploaded by Jun Hagane
Think about your keywords . :
) y JAL ) Bridge for Dreamers #6 Bené Romero Schuler - YouTube
before maklng your next video. : wey poLtube combaeatch =1 bUjox Sl -

]"_ Ot 10, 2012 - Uploaded by Jun Magano
Exciting new epizade iz with Fine Arist René. Frofe
artist and a mother, energetic René's wak hawve ...
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Incorporate the word “video” into
your keywords, title and description.

Your description is your chance to get creative. In just 155 words, you have to
articulate a reason for users to watch your video and your value proposition.
To get users interested, you might want to write your description like a
movie trailer, giving enticing information about the content without spoiling
the ending. Phrases like, “You won't believe what happens next,” may sound
cliché, but they do encourage click-throughs. You might also want to include
a strong call-to-action or offer, like Salesforce’s 30-day free trial at the end of
their description. 4

Salesforce.com: CRM and Cloud Computing To Grow
www.salesforce.com/

Customer relationship management (CRM) software & cloud co
in CRM solutions for businesses large & small. Free 30-day trial

C

are & cloud
ree 30-day

Title

Titles should be catchy, descriptive and less than 70 characters. A title like,
“Product Overview”, might make sense in the context of a larger page, but
not on its own. Something like, “SoMedia VideoBuilder - Automated Video
Creator Product Overview,” tells potential viewers what the video is about
and gives search engines the information needed to properly index the
video.

When creating your title, it's a good idea to incorporate the word, “video,”
since many consumers are searching for that keyword. We also recommend
including one primary keyword (or keyword phrase), one secondary
keyword (or keyword phrase) and your brand name. 3

Brand Name - Primary Keyword - Secondary Keyword

Primary Keyword - Secondary Keyword - Brand Name

Use your brand name in the beginning of your title if your goal is brand
awareness, or use keywords associated with your products/services at the
beginning of the title if your focus is on promoting these.

Most videos in Google's index are not well
optimized, making competition lower.
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Creating Compelling Thumbnails

If you want the contents of your video to stand out, you need to take the
time to find an enticing thumbnail that sticks out to viewers.

The Hunger Games Official Trailer 2012 HD - YouTube
www.youtube.com/watch?v=459a5v300uyY

Nov 14, 2011 - Uploaded by mantucijo333

Hunger Games Trailer HD. First official HD Trailer of The Hunger

The Hunger Games Trailer (Super Bowl Spot) - IMDb

www.imdb.com/video/imdb/vi1187553561/

Feb 3, 2012

Title: The Hunger Games Trailer (Super Bowl Spot). Description:
Set in a future where the Capitol selects a boy ...

More videos for the hunger games trailer »

Thumbnails can be screenshots from your video, or they may be created
separately to advertise the video. To make sure that your thumbnail will
interest your audience, you can do A/B testing to find the one that works
best. This means that you will direct half of your website traffic to one
thumbnail (A), and half to the other thumbnail (B), and see which one gets
the most click-throughs and conversions.

\-QE”_:E
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When online retailer Eastern Mountain Sports tested their video thumbnails,
they found that their site visitors tended to click on video thumbnails with a
good-looking person looking straight at the camera, or thumbnails of products
that were somewhat ambiguous. & While your results may be completely
different, you will never know unless you test different versions.

Video Transcripts

Atranscript contains the text of what is said in the video, which is automatically
synchronized to your video. It is important because it provides search engines
with a friendly version of your video content that can be indexed, and it opens
up the viewing audience to include hearing-impaired visitors.

Liveclicker studied 37 pages before and after adding transcripts, and
discovered that the pages with transcripts resulted in 16% higher revenues.
What caused this growth? The keywords found in the transcript likely matched
the keywords that people were looking for, resulting in greater traffic to the
site and higher profits.”
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When creating your transcript, make sure to write and upload it in HTML text format, and
add alt attributes to your images. 8 If you don't have the resources for a transcript, use
YouTube's Captions tool, which will automatically capture both text and time codes.

/" Info and settings /" Enhancements ' Audio W Annotations @ captions

Expedia CruiseShipCenters

%= Add captions

Captions and subtitles help more people enjoy your videos
Learn more

Active tracks (1)

English automatic ct

For a detailed description on adding caption files or transcripts to YouTube videos,
g0 to YouTube's support group.

Conclusion

You are now well on your way to creating descriptive metadata that will fare well with
search engines. Be careful not to rush this process; the more planning you put into video
marketing at the beginning, the greater your reward will be in the end. Stay tuned for Part
Three of this guide, which will show you what to do with your metadata, how to create a
video sitemap and hosting best practices.
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http/Aww.videoptimization.com/Mwhy-videos-seo.htm/

htto/Aww.weidert.com/whole_brain_marketing blog/bid/114450/
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SEO MOZ http/static.seomoz.org/files/SEOmoz-The-Beginners-
Guide-To-SEO-2012.pdf
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conducting-ab-video-testing/
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Change the Way You Think About Video.

4~ A Different Agency For

P N
An Evolving World.
© ceTRESULTS STy AvEAD | S0
g &glte w
Media Group. LI ‘Q‘j) CREATE & ENGAGE

RIGHT PLACEMENTS, (i) Social Marketing

RIGHT TIMES

Creative & Technology

Xcitemediagroup.com
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http://www.somedia.net
http://somedia.net/products-and-services/ScalableVideo-production-for-business
http://somedia.net/products-and-services/videoplayer
http://somedia.net/products-and-services/videoanalytics



