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Video in search
results can
increase traffic to

your site by 50%.

Incorporating Video
Into Your SEO Strategy

Video can be a powerful tool for enhancing your online presence, especially if you take the right

steps to optimize your content. This three-part SEO series will guide you through that process by
covering three facets of video SEO:

1. How video can enhance your website’s overall ranking
2. How to create metadata for your videos

3. How to tag your videos with your metadata to enhance your online visibility.

InPart One, we will reveal some ways that video can enhance your website’s ranking, covering topics
like video thumbnails, engagement rates, and social sharing.

Ready? Let's begin!
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How Can Video Enhance Website SEQO?

lthas been revealedthatitis 53 times easier to reach page one of Google search
results with a video than it is with a web page 1. Here are some reasons why:.

Video is More Noticeable than Text

In 2007, Google rolled out its “Universal Search” system, where the main
search result listings included a blend from its news, video, image, local and
book search engines. As a result, videos appear as thumbnails for search
results, making them more visible than plain-text links 2.

GOL)SIE branded safety video

Web Videos Images News Mare ~ Search tools

About 12,900,000 results (0.31 secands)

Brand Safety with The AdSafe Firewall | Integral Ad Science
intearalads. com/our-sol brand-safety +

y
How can Integral help? Our AdSafe Firewallis the best-in-breed preventative blocking
solution, providing safety and transparency at industry-leading levels of .

Deloitte | Food Safety | Deloitte Insights video

wnw.deloitte.com s . » Insights » Browse by Content Type > Podcasts ~

Food Safety: Managing your Risk to Protect your Brand and Customers ... It is time for
Insights, a video news production of Deloitte LLP. Now, here is your host,

Branded Viral Videos: The Secret Marketing Weapon
mashable com/2014/04/02/viral-branded-videos/ ~

Apr 2, 2014 - Brands are now fully immersed in the viral video world. ... out Virgin
America's daring ad from last year, which is actually a flight safety video.

An Unexpected Briefing #airnzhobbit - YouTube
wwnw.youtube com/watchNv=cBIRbrB_Gnc ~
Oct 31, 2012 - Uploaded by Air New Zealand
Air Mew Zealand partnered with WETA Workshop on a brand new
Hobbit inspired Safety Video. It features -

Resources - YouTube

wnwyoutube_com/yt/advertise/resources html ~

Make a video ad in no time-with basic tips on everything from lighting and camera
angles, .. YouTube works hard to provide a reliable home for your brand

-

Video Ad Intelligence | BrandAds
brandads_com/home/ ~

I s A brand cafat of idan ad Dleandnd

This greater visibility can be demonstrated with a study by Moz 3. Using
eye-tracking systems and heat maps, Moz researchers collected data from
the search engine results pages (SERPs) of pizza shops. When they looked
up “how to make a pizza,” they found that viewers went directly to the first
video thumbnail on the results page, and then to the text underneath, in an
“F’ pattern.

The Moz study confirms that video results get noticed over standard results,
and that ranking #1 may not be as important if you can't compete with
companies that have more visually-appealing results.
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Video is More Engaging Than Text

Popular search engines like YouTube and Google use engagement rates to
identify and deliver quality content 4. When content has a high engagement
rate like video, (400% higher engagement rate than static content ) it can
increase your ranking in SERPs and the chances that people will find your

business.
) ) Social Media
One way that search engines measure engagement is through
social sharing—Google rewards engaging content with heavy [i m g m :.?
likes, shares, comments and positive ratings ®. -
. X X i i 00:00 / 00:00
Fortunately for businesses using video marketing, videos on Facebook E <) —

are shared 12 times more than links and text posts combined 7, and on
Twitter, video is three times more likely to be shared than other content®.On

Pinterest, photos and videos refer more traffic than Twitter, StumbleUpon, q
LinkedIn, and Google+°.

To use the power of video to your advantage, there are a few things you can
do. First, make it easier for people to share your video content by including
widgets for popular social media sites directly onto your video player. Select
video players like ours allow you to add plug-ins for Facebook, Twitter,

Pinterest, Google+ and LinkedIn, and also tracks engagement levels, play \/l d e O h a S a 40 O %

rates, completion rates and click-throughs.

Second, make sure to add your video to all your social channels and h |gh e r e ngage m e nt

encourage your followers to share your video content. Lastly, enable ratings

and comments. Content with positive ratings will rank higher in search h .

engines, and comments can add high SEO value. Not only will the comments rate t a n Stat | C C O ﬂ te n t .
add additional keyword frequency to your page, but the continuous stream

of comments will keep your page appearing fresh to search engines .

—Cite
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Time on Site Conclusion
Another measure of engagement is the amount of time
visitors spend on your website, and while 17% of people
spend less than four seconds on a website, they are willing
to spend 2.7 minutes watching a video online . Video's

engagement rate not only adds to the time spent on your site, but it also

reduces bounce rates, which shows search engines that the content on
your site is relevant and resonates with your audience.

Well now you know why you should be using video, so it's time to
learn how. Let's move on to optimizing your videos to get the greatest
engagement, shares and consumer interest as possible. In Part Two of
the Ultimate Guide to Video SEO, you will learn how to optimize your
individual videos by creating metadata like your title, description and
keywords. Taking the time to create this metadata is crucial to video
success.

Repeat Users

“ Search engines also test engagement by measuring the
amountofrepeatusersyoursite receives. It'sbeenproven

U that consumers are 45% more likely to return to websites
with product videos, which shows search engines that
your site contains valuable information 12,
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